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The Russian-American designer will sk ols} 1
of celebrities and socialites. Meeﬂhe Jesigner af
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ribute” to Americans before a private invite-only audienc

co Iﬁﬁrbefcre the show, mingle with special hl._lu;..ul.r:
= red carpet at the step a d‘iﬁpeui The event will be fimed by Time Warner's Beauty Within TV.
~or show details and to become a sponsor visit www.millenniummagazine.com

call 212.70%.8137 or email millenniummagazineonline@gmail.com
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INFLUENTIAL

Venus Williams EleVen Sportswear Party

Tennis Star Venus Willams (L) hosted a VIP garden parly for her sportswear line EleVen at the spectacular home of
Rita Schrager in Southampton. The ine can be worn on or off the courts and is described by Venus as,
"Classic but Fun.” The event was executed by Lara Shriftman and featured a make up gazebo by Make Up Forever,
Jamba Juice, Talbott Teas, a Grey Goose Vodka cocktal with Chambord & fresh lemon juice, vegan food by Lauren
Vion Der Pool and desserts from Good Greens and Crumbs Bake Shop. Yum! - Lauren Clarke-Bennett

Danielle Lynn....Presents: Mew Jersey's Newest Steak House Sear House Launch Party. A slate

of the art, unltra modern restaurant & bar opening its doors in Closter, New Jersey. The party

featured Brazilian designer Simone Rodriques presenting her fall collection with her top models

glammed up by celebnty makeup artist Manluz Fontanez. Entertainment was provided by DJ Hoz,

Latin Grammy Award nominee artist KLS DMarco and Sarah Matiea singing her smash hit "Up at

Might™. - Meet & Greets by Terry Ciavolella Maher (Photo Left - Left) with Photos by Antonio Valenti i i
MILMILLEMMILMM




Wilzig performing his hit song La La Land.

Sir Ilvan Wilzig's Record Release Party

Probably the wildest party thiz summer in the Hamptons...Sir ivan pulled out all the stops when he invited hundreds of friends to support his charity
The Peaceman Foundation that advocates "a world where all people can enjoy freedom without fear” and experence his latest hit single, La La Land.
- Lauren Clarke-Bennett

See More INFLUENTIAL Pictures on Facebook 1 at "Millennium Magazine”

Celebrity Autobiography

Guild Hall once again out did it's programming and staged the mega funny
"Celebrity Autobiography”, created and developed by Emmy nominated
writer-performer Eugene Pack and Dayle Reyfel. An award winning
comedic cast, Alec Baldwin, Christie Brinkley, Ileana Douglas,

Jermry O'connell, Scoft Adsit (30 Rock) & Eugene Pack azsembled to

read (tongue in cheek) the autohiographies of Justin Beiber, Miley

Cyrus, Elizabeth Taylor, Debbie Reynolds & Amold Schwarzenegger,

just to name a few. - Lauren Clarke-Bennett

. I5CH
BEACH LIFE L

Alec Baldwin, lleana Douglasg, Jemy O'connor & Eugene Pack.

Jerry O'connell {left).
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Julle Henderson (Co-HostiSports lllustrated Modeal), Gina Slordan (MCF In The Misx TV & Sean voung
[Celebrity-Hosl! Actress) This Photo Courtesy of John Roca

) ) Ramana Singer Marke Singer (Housewlves of NYC) & Edie KIrk
Michael J. Fox Foundation {Host Commitiess Producer, Ocean Productions).

The Hampions came out in full force to support The Michael J. Fox Foundation's (mission fo find a cure for Parkinzon Disease). Team Fox/The Leukemia and
Lymphoma Society hosted the First Annual Gala Honoring the Mugic of Billy Joel at The East Hampton Studio. - Lauren Clarke-Benneti

See More INFLUENTIAL Pictures on Facebook i at "Millennium Magazine”

"ARF" The Animal Rescue Fund

On a glorious evening in The Hamptong, The Animal Rescue Fund of held its annual "Beach Ball" Fundraiser at The Bridgehampton Tennis & Surf Club catered
by Robbins Wolfe Eventeurs. Honored was the effervescent Candy Udell President of London Jewelers and founder of the Rescue Paws Foundation, for her
tireless service to animal welfare. Adorable animals were abound and many guests could not resist! - Lauren Clarke-Bennett

Mark Lided (London Jewelers), Kathleen Rice [D.FI.IZIT WAsEau CDUH[}':. Ciﬂdj‘ Uded
(Award Recipient) & Chuck Scarborcugh (NSC Mightly Mews Anchor & MC).

Danald the dog and his new best friend. Sonny Kieinfieid (WY Time writer) & Susan Saker
{wrker! Dians Paper).
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RS S & PR Russell SIMmons, Tamia (singer song wiier| & Grant HIl

[MBA Al Stars) & Danny Simmons.

Mick Cannan, Marlah I:arey -:.ﬁ.'i'ar'-:l HE’E'F'EF'.:I 1 Tikka 3 U|T||:|1Er [GU-EE'F Eirl & Focsl Diaz [E ET's,
Russell Slmmons. 106 & Park). .

Russell Simmons" 13th Annual Art For Life Fundraiser

All that glitters came out to help support Russell Simmonsg, 13th Annual Art For Life Fundraiser, held at hiz beautiful East
Hampton home. The event raized over to 32 million to benefit children's music programs in public schools.

- Lauren Clarke-Bennett it i
Siar Jones (NBGCE The Today's Show).

David Lynch Foundation

The David Lynch Foundation for Conscience-Based Education & World Peace
held it's "Leam To Meditate In The Hamptons® event at the beautiful ocean-zide
home of Jagon Liebman {CED & Co-Founder of Howcast). Russell Simmons
(Businezs Mogul) and Kevin Law (Grammy Award Winning Music Producer &
Media Mogul) co-hosted the event, introducing the VIP guests to the praclice
and power of Transcendental Meditation. Guests enjoyed the music of Du
Sammy Meedlz, hors d'osuvres & sweets catered by the talented Mary Giuliani
and a special performance by the wonderful James McCartney (Paul McCartney's
son). David Lynch is an Academy Award nominated/best director].

- Lauren Clarke-Bennett

Bob Roth (Execufive Diractor) & Heather
Hartnest {Director of Development) with
The David Lynch Foundation,

~ositive afMmation braceled one gets winen you sign up for the 5 hour TM course at
The David Lynch Foundation.
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Countess &

In the past, royalty led leisurely

lives of privilege with servants at
every turn, taking care of their

every wish and living off the family
business or inheritance. In the modern
era that lifestyle is extremely rare and
a new breed of royals are creating
and taking care of business.

The Countess LUANN de Lesseps
although married into her title, fook
the role seriously and embraced it

wholeheartedly. When a divorce ensued she took the
ocpportunity to make the best of her situafion and
create a new life. Besides shoofing, 'The Eeal
Housewives of New York City” [now in its fifth season)
as one of the original cast members, doing all the
press that goes along with i, penning a book,
recording two songs, writing 2 weekly columns
[Hollywood Life.com & Okl Magazine.com). raising
two beautiful children [Victoria & Noel) and culfivating
a relafively new relationship with her adorable

I_ﬂ uren CIGF'(E“BE‘H”EH bovyfriend Jacgues Azculay, she has "signed with a
i licensing company and ventured info a design and
Writer manufaciuring agreement”, the first of hopefully many
KC"' SimDne successiul businesses o come.
F‘hﬂingmpher Bormn LuAnn Nadeau, she grew up with six siblings in o

small fown in Connectlicut, where her father cwned a
construction company. Mo stranger 1o hard work and
raised with an understanding of the imporfance of
helging otfhers, her first career was as a praclical nurse.

“I then ventured info a modeling career that fook me

to Milon where | met a TV producer who turmned me
into an lalian television personality,” says Ludnn.

MILLENMIUM | 14
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Ludnn =till
holding on 1o
her title has
had to reinvent
herself and
get back fo
wark.






Ludnn grew fo love the Halian ife shyle and began fo
build a life there. After years of soaking in the

European lifesivie and culture she met & married
Count Alexandre de Lesseps, a French Aristocrat. As
life doesn't always goas planned she and the Count
divorced after 14 years with Luann sfill holding on fo
her title, has had to reinvent herself as well as get back
o work. As in any divorce and upheaval it isn't easy on
the children and picking yourself up and moving on
has been a challenge, but move on she has.

The Countess LuAnn has signed with The Eastrnan
Group, a branding company who put fogether the
deal between her and Denmaoss, Inc. a major fakbric
manufacturer which also facilifates the design,
manufacturing. seling and distribution of her new
dress collection.

"I work with the designer because | am not a designer
but | know what | ike.” says LuAnmn with a big smile.

“"We work together as a tearmn to come up with The
Countess Collection,” she said, and LuAnn without a
doubt has impeccable taste, from her wardrobe to
her jewelry, including her beaufiful home in
Bridgehampton that she decorated herself.

"My goalis fo make a ine that is easy o fravel in and

“My goal is to make a line with, warks frem day to night, is jewelry fiendly with
5 . t klines, is affordable, chi d
that is easy to travel in and ot et i e
W.i'th, Wﬂrks fmm dﬂj’" fﬂ ﬂ.fght, Also in the works, is an extension of her dresses into a
fs je WE'J"!}" ﬁ"'}Eﬂdfy W{fh gf‘eat EDGHE'.:JE{IF line, tableware and a jewelry ine of fun
. . . faux pieces she's already starfed o formulate from her
HEGRIIHES, IS affordab!e, chic personal jewelry collection gathered from all over the
id.
and every woman wants e
as PE.’T ﬂf th' wardrabe. Eh "I have some expensive jewelry that | don't fake

anywhere, so | wanted a costume jewelry line that's
fun and affordakble so you're not afraid to travel with

The Countess LuAnn de Lesseps it,” she said. “Basically with my collection of
dresses and jewelry, one can be dressed right for any
oCoasion.”

In a bad economic climate, companies need fo have
as many advantages as possible before going info
business. 30 besides the focts that The Counfess is
elegant, beautiful and stylish and has a sound
manufacturer behind the collection, she is also on the
HBC, Bravo BRHNYC hit show with a few million viewers
that are potential customers for her wares. Reality
shows are briliamt marketing platforms to promote
businesses but the viewing public s disceming, so seller
beware. The most important thing in the end is the
product and from the looks of it, the collection has all
the components of being very saleable. She is also a
great role model for her children. Her 18-ye=ar-old
daughter Yictoria is a very talented, accomplished
arfist who officiated her own gallery show where she
sold several of her painfings [www_ vdlartwork.com).
Her son Moel started and runs a skateboard company
called Fancy Fool [www fancyfoolskateboards .comy).

At 15years-old he designs, manufaciures, and s2lls his
skateboards.” LuAnn said. “And on fop of that he
makes videos fo post on his website that he designed!”

Weorking hard on building her brand for the past
several years, The Countess has been feafured in
publicafions around the country and infermationally
that include People Magazineg, The Mew York Times, In
Touch Weekly, Harpers Bazaar, The Hew York Post, USA
Today, Wornan’s Day, Mew York Times Magazine, Life
& Style Maogazine, Enfertainment Weekly, Gotham and

Countess Confinued on Page 63,
MILLENHNIUM |17
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-

Contact

Scott Bennett

Senior Managing Director
212 244 2784 - direct
646 296 0026 - cell

www.PrimeManhattan.com



PRIME MANHAITAN REALIY  oioeierrinin

Commercial Real Estate Experts Real Estate Services

Since 1994

Description Grand Central Class A Sublet Office

Location: 380 Madison Avenue
Gross Rentable: 5055 sq. ft.
Floor: 20th
Price: Negotiable
Possession: Immediate
Electric: 53.50 5f.

Features
# Prime Location

Move-in Ready
Plug and Play with Furniture / Phones
10 Offices (8 Outer Office w/ Windows)

x2 Conference Room

b . . . . . .

Z:gﬁ;:fﬂﬁﬂm For Further Information, Please Contact

Beautiful Wood Radiators SCOtt Ben nEtt

Wood Doors Prime Manhattan Realty
212 244 2784 - direct
646 296 0026 - cell
sbhennett@pmrny.com

35 West 36th Street, 9th Floor, New York, NY 10018 | Tel. 212-268-8043 Fax 212-268-5742
www.PrimeManhattan.com



CLOTHES
DON'T MAKE
THE MAN,
THIS MAN
MAKES THE
GLOTHES.

L eonid Gurewieh
Photographer
Alena Soboleva,
Shirk MIMH
Colledtion Hat ARya
Caliencdo Coufure
Millirery Ahelics.
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LEONID GUREVICH

"Unique Clothes Deserve to be Worn"

By Eliza Ramos

Leonid Gurevich, the self-described Emperor of American
Couture, emerges during this year's Mew York Fashion
VWeek launching The "Tribufe” - his chic, refreshingly
unique and comparably worn capsule collection. Gurevich
soars amongst fashion fantasist flare respectiully paralleled
to designer extraordinaires such as: Alexander McQueen
and John Galliano's Dior. Accredited for the prestigious
CFDA Scholarship Award Leonid became the first student e
ver o be featured on the cover of FIT Magazine. His
celebrity design roster of influential fazhion marvels include
working with American fashion fitan Zac Posen along with
a slew of celebrity artiztz including Lil Kim, Sasha Gradiva,
Ari Gold and Daphne Guinness all of whom hawve worn his
creations. The deliciously delightful Designer, Stylist, and
Nlustrator explains his passion for instigating desire through
hiz unique creations and one of a kind mofifs.

The Rugsian born clothing aficionado birthed his
imagination during hiz adolescent years azsisting his
mther in the workshops of The Bolshoi Theatre in
Moscow. His fashion apprenticeship began at & years of
age watching his mother whom served as the
embroideress (a woman embroiderer) for the Belle of the
Ball’ ballet dancers. Raised amidst diamond studded tutus
and gem encrusted corsefs Gurevich found himself
enamored with the work hiz mother brought home from the
theater entrusting him with small agsignments like ripping
seams apart and fusing pattern pieces. Join Millenmiurm
Magazine as we embark on a pointe career aspirafion that
found the designer eagerly waiting to pattern out his
blueprint for life. As Leonid playfully remarks “l didn't
choo=e thiz profession, this profession chose me.”

MM: When did you leave Russia?

LG: Exactly twenty years ago. This past April | went back
for first time in twenty years, not to Moscow though, where
I'm ocriginally from, but to Saint Petersburg, where |
unveiled my collection called the “TRIBUTE" during Aurcra
Fashion Week.

MM: Tell us about the “TRIBUTE"

LG: "TRIBUTE" iz my capsule collection, and was originally
dedicated to Ruzgsgian cinematic royalty and megastar the
late Ludmila Gurchenko. During her vibrant life she
performed in my dresses and now they're featured at her
retrozpective costume exhibit in The Moscow Museum.
Thiz collection of glamorous pieces iz in fact, a dedication
to the Eccentric Chic that she epitomized.

| will be showing The “TRIBUTE" in NY'C in September. It
will be presented in the stunning historical Angel Orensanz
Foundation, where Alexander McQueen had his very first
American show, and where Daphne Guinness recently
taped her fashion film.

MM: Your clothing has a very theatrical assthetic to it.
Did growing up at the Bolshoi Theatre have something
to do with that?

LG: Abzolutely. Childhood spent on the red velvet seats of
the Bolshoi is the fundamental rod that I'm holding onto. |
am very aware of it and | cultivate it. Poiret revived
theatrical fashion in the 1920, Dior did the same in the
40's. Galliano did it in the beginning of this Millennium and
now | stand fourth with my tribute.

MM: What inspires you the most?

LG: The talent and the success of another person is the
biggest turn on for me.

MM: Mame a favorite city where your creative instincts
become alive.

LG: | love Mew York. Always have and always will. There's
nothing like walking through the NY'C sireets absorbing the
city's energy. It's intoxicating.

MM: Who was your biggest artistic influence?

LG: Masters like Ere, Jozeph Leyendecker, Tamara de
Lempika, Aubrey Beardsley Frida Kahlo, Alphonse Mucha,
were the bricks upon where | built my foundation for
becoming an artizt. Mow the contemporaries such as, Dita
Von Teese, Ron Arad, Massimo Riera and Matthew Barney
with his "Cremaster” inspire me massively.

MM: In addition to designing luxurious dress
collections, you also develop fashion illustrations.
Which do you prefer more?

LG: Both are equally dear fo me and | couldn’t pick out of
the two. llusiration iz a huge part of my art. Especially
now because Fashion lllustration iz back in demand and

| am pleased fo illustrate whole collections for designers’
look books and magazine ediforialz. I've been illustrating
trend catalogs for the past ten years. The past izsues of
WWD could be found featuring my illustrations for Zac
Posen. But illustrating hats for Anya Caliendo Couture
Millinery Atelier was probakbly what gave me the most
ariistic zatisfaction. The hats she creates are something
out of this word. All of her collections are made by hand, in
accordance with the gold standards of Couture Millinery
Technigues. An English versioned book called “Coufure H
ats” debuts in September featuring some of my illustrations
for her.

MM: Describe your customers.

LG: Celebrities and the Elite.

It gives me ultimate pleazure to create one-of-a-kind beauty
for those who appreciate it. The kinds of clothes | design
are intended for strong minded, confident people. Thoze
who make heads tum and hearts beat faster. Actors are
highly-charismatic people. They light up the clothes they
wear with that special charm and create a memorable
‘duet’ with the ocutfit. Actresses and singers, due to their
ariistic nature, usually embody several female archetypes

MILLEMMIUM | 21
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simultaneously, as for a designer you cant come up with a
better inspirational platform. Daphne Guinness, Lil Kim,
Doe Deere, Aija Terauda, Ludmila Gurchenko, Sasha
Gradiva are some of those amazing women with whom |
was lucky enough fo design for.

MM: Tell us about Lil Kim the artist.

LG: Lil Kim iz a total sweetheart! Her stylist, Jason
Rembert, who is a visionary and an absolutely fantastic
guy, told me about thiz shoot they were having and that
he'd like me fo bring a few pieces. Mow, mind you, I've
alwayz liked Kim's work, when he told me this it really
made me happy. S0 | brought a few dresses. There were
tons of other designers’ clothes already at the shoot, Kim
liked three pieces, one of the three being my “Tsaring™
gown. Mext thing | know, her gingle “If You Love Me”
comes out on Valenfine's Day and she's wearing my dress
on the cover.

MM: Name some celebrities you envision wearing your
dresses?

LG: Some of the actrezses I'm really looking forward fo
geeing in my designs are Nicole Kidman, Natalie Portman,
Halle Berry, and Meryl Sireep. | sense Meryl could benefit
from what | would add to her already impressive style and
grace. Also Kate Blanchett and Emily Blunt, | could go on
and on; there are just 50 many beautiful talented women in

Hiolhywiood.

MM: Aside from the gowns you create, your personal
style iz awe-inspiring. How would you describe your
individual style?

LG: The thing iz that | just cant help but wear unique
pieces, because my body rejects boring clothes, it's literalky
a senious, incurable condition. 5o until recently I've always
made clothes for myself, but lately there's just no time and
I'm always on the lookout for something unigue. | am in
love with a Mew York brand called MINH Collection.
Everything they do epitomizes 'cool’ to me. | also love Tripp
MNYC; ywou'll find me wearing Tripp offen. Anocther favorite is
a young menswear designer, Sunyoung Lee, recent FILT
graduate, what she does is pure art. When it comes to
personal style, | endlessly admire Salvador Dali. How
brilliant was thiz man that he could wear amything as an
accessory, from crayfish, to a loaf of bread fo dead bees -
and =till look incredible. What's the secret one might ask?
Confidence- you can put on the most ridiculous outfit, but if
you exude confidence, they will respect you. Mever be
afraid to look interesting and original. You are not doing

anything wrong, after-all you only live once.

MM: Is it rare for designers to wear clothes by other
designers? | feel you're indiscriminately superb at
promoting other brands, please explain?

LG: You =ee, everyone looks up to Europe for inspiration,
while Europe indeed has given us some major masters,
myy infention iz to draw attention to the fact that we hawve
plenty of incredible emerging talent right here in the US;
For instance, there’s a wave of extracrdinary young Asian
designers that create unbelievable masterpieces. Upon
graduation they are all stampeding to get jobs in the
industry without realizing that this very industry will
suppress and water down their unigue creafivity. | am not a
model however when | get photographed in their clothes, |
merely seek to catch and document their magic before it
completely dizzolves into oblivion veering into the mass
market.
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MM: What turns you off the most when seeking new
stimulation?

LG: Banality and mediccrity. | don't just diglike it. | hate it. |
solemnly swear to always endorse and support the unique,
only the unique, and nothing but the unique.

MM: What offends your creative sensibility?

LG: Square manicures on women. There's nothing even
remotely attractive about a female hand that ends with a
shovel on each finger. Super skinny frousers on men;
simply fugly, Also seeing wealthy physically fit people wear
dull clothes. It's beyond me... What's the point of being in
such great physical and financial shape, then deliberately
avoiding purchaging unique pieces? Little black dresses
are tiring and annoying at this point. | refuse to accept the
concept of “being overdressed”. After all, any guest that
looks beautiful and unique only adds significance and
solemnity to the whole event.

MM: What's the concept behind your blog named
¥Leon's Escapades”?

(http/fwww leonsescapades blogepot.comd)

LG: "Lecn's Ezcapades” is my personal fashion and
illustration blog that | created in 2009 to document my
creative escapades - hence the name (laughs). Also to be
able to gshare what brings me perzonal creative pleaszure,
with the people who like what | do. Since then | regularly
update the blog with my illusirations, photographs of my
chothes from magazines I'm featured in events | attend to
interviews and links | find inspiring.

MM: Tell us about your collaboration with Sasha Gradiva.

LG: Gradiva iz unreal. | don't know anyone with a more
invigorating aura. When | became her stylist, | started
calling her Gradiva. Later, Sasha took that name.
Salvador Dali used to call his wife Gala that name, the
miuze of Surrealism. In Latin, ‘Gradiva’ means "Woman
Walking through Walls." And it suits Sasha so well. Afier
coming all the way from the foot of the Ural Mountains to
the fop of The Russian Musical Olympus, and now on her
way to becoming a major success in America, she knows
pretty well what it takes to surpass cbstacles. I've been
making costumes for her and her dancers alzo designing
posters, T-shirts and calendars. Together with accessory
designers Gilding Primal Instinct | developed the
conceptual outfit for her memorable appearance on the
Grammy Awards.

MM: Who are your favorite fashion photographers?

LG: Mert and Marcus, Steven Meisel, Nick Knight. And of
courze, there’s Bruce Weber. Weber like no one else |
believe managed to connect the un-connectable in his
works: high faghion with the diametrically opposite world
of American youth. He has thoze frat boys wearing
designer hats as baseball caps. Couture dresses are
thrown on casually as if they were beach towels. Boys and
girls are commitied to getting pleasure from life and each
other's tanned bodies. His images are jam-packed with
eroticizm - not the glamorous, heavy, boudoir-style
eroticizm, but summiery, care-free, vacation-type, young
eroticizm. Dogs, horses, elephants and other animals
exist in complete harmony alongside humans in Weber's
world. His photos are charged with happiness. If you see
a hot guy or girl holding a happy baby goat, it's always









Weber. For the past last year I've been working on a large
illustrative story inspired by his photographs.

MM: What's your ultimate idea of happiness?

LG: For me happiness iz in communication. Every moment
spent in pleasant conversation with positive people makes

me happy.

MM: There's a lion featured on your logo, does it link
back to your name somehow?

LG: Alion symbolizes strength and power. When a lion is
taking a walk, the life in savannah sort of slows down, have
you noticed? Gazelles stop chewing; waiting to see what's
next. Compared to a woman in a LEONID GUREVICH
dress, a lioness walks into a room - all heads turn. Men
suddenly square their bodies and want to get her attention.
Incidentally, just recently, | was pleased fo find out that
according to one version, the last name Gurevich comes
from an ancient name which in translation means "young
lion®™.

MM: Speaking of animals, you're known to use fur a lot
in your designs, any comments?

LG: | dont see anything wrong with using skin or fur. This
pracfice has been around for thousands of years. | cannot
imagine fashion without it, especially the luxury segments.

MM: What fagshion house would you like to work for?

LG Christian Dior, of course. Let me just say if Dior called
| would put all my things into a bundle and leave for Pariz
the same night by foot (laughs). | cannot think of another
fashion house where I've felt such a deep connection with,
we emulate each other's core values. Dior and | share the
exact same passion for total glorification of the female
form. My 2011 collection that | showed at the Museum of
Russian Art (MORA) was called "Triumvirate of Seduction”
for a reazon. Bust, waist, and hips are the three vital
elemenis of a female body that both Monsieur Dior and
myself based our whole designer's philosophy upon.

MM: What is the philosophy behind the LEONID
GUREVICH brand?

LG: Women have done so much for humanity. Women
create life, protecting the being that grows within them for
nine months. Woman —Mother -Woman-Wife
-Woman-Muse. All a woman wantz in retum is to look
beautiful and be appreciated, it iz as vital for her just as
water iz for flowers — it's the key to her happiness. Like
Donald Trump, | am obsessed with beautiful women and
as an artizt | want to do anything | can to make women

happy.

| enjoy designing clothes that not only lock beautiful, but
clothes that promote the romantic appeal, clothes that
ingpire men fo be gentlemen. Simultaneously, | pride
myself in creating clothes that are original enough to stand
out, but not too out there to the point where it's
un-wearable. | am a firm believer that unique clothing
adds individuality to those who don't really have it,
highlighting it in those, who do.

I've noticed that people, who think of themszelves as
intellectual, somehow formed thizs prejudice against those
who appreciate fashion and dress to stand out. | want
people fo understand that a person wearing unigue
clothes deserves respect, the perzon creating the clothes
even more 20, and that unique clothes deserve to be
WO,
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Star f“Sw ish Hﬂll}’ dWlKes“.

Last May, a Swedish filn crew traveled to Hollywiood o shoot the new season of the

hit swedish reality show, " Svenska Hollhwoodfruar”, or " swedish Holkywood Wives". The
shiow, airng since 20059 on Tv3, @ station owned By the Modern Times Group (MTG),

I5 & huge success in Swedenpas well as in Mo ayand Finland. Similar to the American
"Real Housewives" series, it follows the lives of four Swedish women living the glamorous
and often owverthe-top Tinsel town lifestyle. Gunilla Persson moved from Mew york to

Los Angeles in Septermber, 2010 and, on joining the cast, was an immediate hit, given her
electric personality. The 2012 season aired on August 215t and will run a total of 10 weeks,
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If vou're s zentient being in Scandinssda, youe known shout
Gunilla for along time. She has had anillustious career.

=he haz graced many covers and represented many
productz az a FordiE lite modd " But add brsineto her beauty.
=he graduated from the University of Stockhalm with fwo
degrees in S panish, and she eamed a degreein Journaism
from P appiuz, a journaist schod in Stockholm . i addition to
=wedizh and Englizh, she zpeaks fuent Spanizh and French.

The Swedizh prezs has long been fazcinated with S unills, ’ -
writing shout her private life, induding her friendzhip ssdith -
Prince &lbert of Monaco.

—
Gunilla has witten three scresnplave: 'Hidden Agendss: & '

Murder Mystery® "Translucent”;, and "Amazingly Bleszed",
From 'Tranzlucert”, she produced and starred in & shot with
the renoned cnem atographer Swen Byvksist. Gunilla has
dz0 produced snd directed documentaries. When lising in
the Caribbesn, she made "Dizcovery |sland” shout
Chrigtopher Columbuzs's landing in the MewA orld; and,
while living in MewSork City, she made "Heeping the Legend
Alive g portrait of Douglas Farhanks, Jr.

Zunilla keeps an apartment on the Upper E a2t Side of
Manhattan. Here in Mew™ork City sheiz known &z one of
the "Swedizh Mewy York Wives". Thiz forerunner of "=wedizh
Hallywood Wives" aired for just one zeazon. Gunilla was the
only cast member chozen to be part ofthe Hollywawood
verzion. She has been festured in the showks many trailers
for the newwseazon..

Gunilla iz natural and genuine. Mo cosmetic surgety far her.
=he speaks from the hesrt even if wha has tobe zad iz
unpleszant. If she melts down, it's not to gt more sttention,
hut becausze zome life izsue warrants . One of the showes
ehizodes festures her fiend, the publicia Vidoria Talbot of
Hypelnc., swhotravded to Loz &ngelezto promote events
for Gunilla. Yictoria zavs of the Swedizh star

. B e
‘*m







"Zhe takezthe bed of Mew Yok City and Hollvwood ave and makesthem her own because she's real. Mo faux reality there.
Mot to mertion she's 20 much funl”

Az audiences of "Swedizh Hollvwood Wives" well know, Gunilla's priority mizsion iz the wellbeing of her daughter Erika, who
jugt turned 10 on August 158th, and her mather [ris whom

Gunilla rezoued from what she considers abad hedthcare situstion in = weden. Gunilla reports "Motherhood has made me
a much happier perzon. It has been the bed time of my life. 2nd the example of my ovn mother bas been an inspirdion to
me in making the best choices for Erika" The making of Erik &'z muszsic video entitled "“Wondedand" iz a recurenrt










> of the zefies.
i
: a's star has mairtsined an upwerd path. From her wehsite one can purchase her produdts, including the new perfume,
"Dream Roses" by Gunilla, plus her Body Souflé and Body Scrub. "y rozes take vou to & different wodd " Gunilla states.
Samplez of her "Dream Fozez" will be aeailshle st MewYork's Fazhion Wesk, September 12th through 15th.

Zunilla Perzzon. You adore her. You cant help but rodt for her. You sert only the begt far her. Pluz you want to st with her and her
family in her homey living room . You swant tobask in her lovely amile and take avwey a small part of her magic with you.
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F or this French photoshoot
[July 201 27, the photographer
zuggested putting modd = on
stage with & beautiful 1964
"Gold Jaguar" in front of the
caatle of Sairt GeénigsBalewie
(north of Toulouze, zouth of
France].
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The French elegance
and refinemert in the
zervice of a creative
experience. & firs
highly succeszsfil”
cdllaboration with an
amazing tesm.
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PHOTOGRAPHER: Igor Lazc
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MODEL: Tamars




MAKE LUP ARTIST & HAIR: Tamara
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NoMa Social

The Radisson Hotel New Rochelle

By Rebecca Jurbala

Mo Socid, darecent addfion to
the Radisson Hotel in Hew Bochelle,
i3 anwe cnd coming restaurant thed
hats revieseers andd crifics imperessed
dlike. Executive Chef Bill Bosentearg,
formetly of bBarcelend in Greerwich
CTaond FLSH. in Port Chester NY,
irfroduces an exceptiond
redteraneanmeny, which is
frraised oy patrons, featuing dskhes
from fresh seafeod, o delectalle
cuts of meal, unigue faeas and
delicious gewmet pizsa selections.
Mo i is Cllso fallewing the FIT frend
irzluditg o cdons drirks with 150
cdlories o less. There is sure to e
something onthe menw that sweould
mck e everyona’™s toste s
scivate, Chef Bill dims o moke
exceptional foodfor Jreasonalsle
ferice. Hs culinary expertise is
frreven by his gastrenemic attenfion
to nutition and sort after pdate
wusing dl natoral farm fresh
irgraedients.

Moo Socid is proud to pres ent
theit interactive dining experience,
irezioding live ertertdinment on
Friclay and Sabuarday mights, ind
relaxing vet secial emvirermeant. The
Jdodl wids o credte O locdl wenue
where pecple coud relax, sovor
gredt food &sphits while shoking o
Yol fecther” in the process. The chic
irfetior déecor comizired with

unparalleled mixologist concoctions and delicious cuisine creations
measurss up to an incomparable dining experience in Westchester

Moyl p-orster Tl Phofoge sphe Waobele Jon-s

County.
¥ Hoba Social has recently received numercus awards including, “Best of
Wesichester 20127, "Mew and MNoteworthy 20127 by Zogat, "Best Wood
,d Oven Pizza™ by Joumal Hews in June 2012, "One of Westchester's 50 Hot
spots” by Westchester Magazineg in May 2012, and Top 5 Hew Comers
Mane Streel Salon by Journal Mews in August 2012. These recognifions are only reinforced
by various consumer reviews praising the restaurant found on variocus
A Complete Style & Design Salon on-iine sites such as Yelp.com and Urbanspoon.com. Jeremiah Powers,
found eating in NoMa Social in early Avgust, commented that the food
-?m m was great, e?njﬂ',ring his cverall axptla";ienc?e at the venue. Whether craving
St'}u"lﬂ DEEIQ ner a social night listening to great music or enjoying a dance infused
569 High Mountain Road environment simply venfure info the sophisticated atmosphere of NoMa

Locial. Chic and tasteful, this Hew Bochelle favornte i a BEYP must. ©

MNorth Haledon, NJ 07508
973.636.9599 Meet & Greets by Temy Maher with Phofos by Antonio Valenti.

www.terrysmanestreetsalon.com
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Jain Mailing list
Simply text
MTMBODY to 22828
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By Lauren Clarke-Bennett

“How does she do it?™

That’s the million-dollar question some people ask when pondering Desiree Gruber s
life. She is the founder and owner of a multi-media agency, mother of 4-year-old son
Callum, and wife of acclaimed actor Kyle MacLachlan has. Over the past year she has
launched a vastly successful accessories collection of scarves, dresses, caftans, jewelry,

bags, hats, and shoes called Theodora & Callum.

“The hne 15 the perfect balance of farmily axd worl: for e, becanse
I am comstartly mmspived bor the time I spend wath mor faraly, wluch
leads to maocess for thebrand,” she says.

Mot alone in this endeavor, Desives ard her longtirve fiiend and
business partrer, & tefam Greenfield, foander of the suooessfial
clothing boubque chain, 5 coop ard oarrently Cluef Creative
Officer for the Jores Groap, developed the buasiness together.

“WWewrarted to create a live of ancessores for the busywodins
meoer, like both ofus, making gethne diessed in the momnne
easy ard effortless,” says Stefir.

Desires’s miccess as co-cweator and exemative producer of the
mega-tut shovar, “Froject Fumaray’, hosted by ore of her elosest
frends and ancther Tasiness partner, mpenmodel Hedi Eham, has
given her a fiont rowr seat to the woeld of fashuon, helping her
ahility to mreate a mccessfial acoessories business. She 15 also at
the helm of “Full Fictawe’, an awrard ssriwang agencywath
interrmted FE, prodichon, manaz emment, bravding, and dizital
divisions, giving her acoess to a malbtide of matketing averes.

“Lifé 15 aboat magsling what comes our way and creating a path
thioazh all the excibiing opporharnties mn fiomt of us. I feel most at
homve at a cwssmads betareen entertairomnent, fashion, beanty, and
teclmology. Foousing on st one project 15 notfor me,”” said
Desives.

With all of Desives s wirnung skills ard Stefarm’™s miocessfil
experience i retail clothing and accessories, they have pat together
one posrethouse of a company.

“Stefam and I have worked together on many projects, and when
vwe developed the concept for Theodora & Calbim, we mast knewr
vwe had agwat idea: to create abrand whose DHA wasbhom oatof
a love for collecting beantifil things from aroand the wodd,”
Deasires said. “Theodora & Callim is aboat a spacial itern vou
might bring or pick up on holidaywrith yvour fanaly, or a spedal
memory created together. For me, bips with Evle ard Calbam are
something [ look forarard to and mflectupon as some of the best
memories we have together™

Desires ard 5 tefirn starth v desigprung shuuung, wearable, and
affordable itemms that inspire the taro of them and hope that othess
will alsobe moved to add them to their wardrch e,

“We design, produce, ard market everytling ouselves . We are
totally hard s-on in every aspect of the business, fiom stait to

firosh Char [marketing] shategy hasbeen ineredbly antherhic, Ve
have alsobeen hicky enoagh to have a strorg followring of

Photographer Gilles Bensinon

amazing A-listoeld nbies, which has been incredib le forus ™

Everrone fiom Oprah to Faty Perry has been spotted in Theodora
&z Calham fioan all aroand the wiodd, a testaznent to the strength of
therrbrand DHA

“Tt's exactly as we itended it tobeworm,™ said Desires.

They alsa lowe their somal media charmels, engaging fars
ttroagh Facebook, Tentter, and Pirderest, ammomg others.

There have been maryr moments in their evolibionary process that
have made Desies espacially proad.

Witressing their first store opering in East Hanpton, seeing TEC
it .a beantifial wirdoer display at Bendel wratching the line zioner
crgarncally murexpected diectioms, such as sannrarear and
aotrertbles were among their most notable acconmphshimernts.
Beirg able fo raise money for ammamngs charihes such as
THICEF, Baby Buzgy, Every Mother Coarts, ard Jowfi] Heart
has beenequally srabfine.

A5 m any endeavor m hife, all 15 not abarays rosy

“Tthas heen a challenge to fivd the nght partvesships for the bhrand.
Sorre have wodied better than others, but we're srowring fiom

them all. Mo matter howr rach plaming and development woa da,
ol st don’t kenorer i scamethung wall ehek or notumhl woo potat oot
there ™ Desivee tellsus, “We're leanung corstantly, Talang 1t all
ard beng able to adpast quickly [ belieove 15 one of our geatest
strengtls ™

Evenin a less-thanstellar finanrial market the pub lic has been
marchasing TEaZ writh great extlusiasm

“In an economne dowrrhim, accessones 1n parboalar ave a great
Tisiness tobe inbecanse they are away to venup your wardrch e
without overspernding. They alloar us to spiceup oarb asics and
bring anold oatfit rew Lifs,” Desires says. “The “Tie ALl S carves’
wlich ate airbizgestsellers made of a linenfviscose blend , abarays
work no matter what the peird, color, or season. Char scarves are
teredibly versatile and can take vou fom a cald office to awann
sy day at the beach, folloared by a divmer oat™

Desies and 3 tefamn’s hopes for the fatare of Theodor & Callam
express an easywalt-and-see athtade with everrtling moving
fall-stearn ahead.

W awe very proud of howr crzarncally the brard has grosrnso fax,
and wre st celebrated cur frstwear. Vel have toarat and see
what’s rext for TEC, tut'm sare itwillbe exciting!™ said

Diasiea,
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THERE'S NO BETTER
TIME THAN NOW

FOR YOU TO BE
WITH MILLENNIUM.

ADVERTISE

Connechwith our exclusive following through display advertisernents in our
onfne/prnt editions. Our subscribers expect and want Millennivm each month
o leam of new trervds, happenings, products and services for Their well-being
You'll reach aur followers through our e-mail Blast and social media networks.
Threugh your orfine ad we con embed links that connect direclly o yvour web
ste or customize GIR codes 1o serve a3 your online hub thot followers can scan
with their mobile device.

I

b
b

b |

SPONSOR

Colaborate with Millenmium as a sponsor throwgh ils mogazine sections,
promations and special evenls to buld brond awareness with our followers,
Receive the same benefits as our adverisers and mare, We offer several
cppoartunifies for sporsaship including step & repeats, loge page
placements, sizdeseels, contests & prize giveoways. guerlia street marketing,
event planning and more,

FEATURE

We welcome conlent that enhances and compliments Millennium for e
pleasure of our followers. Send us a persuasive pifch, press release, medic
advisory images and/or business proposals for review ond we may consider
it for a cover story, feaiure or mulli-poge phofo spread. You may forwarnd

us ideas fo contact@millennivmmogazneonline.corm.

JOIN

We acfively recruit new team members for a vaiiety of excifing projects
including sales, promalions, shling, photography, wiifing ond mare. Join our
circle of friends through social networking on Facebook, Twitter, Linkedin,
You Tube, Vimeo and Skonz al " Millenmiurm Mogazine”,

iAILLER ML | &0
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MANHASSET




MILLENNIUM
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Scan our QR code and link together mobile technology, social media and fashion
on our latest social networking platform. Our scan code will let you create a personal, secure,
free mobile contact that serves as the digital home to all Millennium’s social media
(Facebook, Twitter, LinkedIn, etc.) contact details (phone numbers, email addresses),
favorite photos, videos, music and more. Using your smartphone and a QR Reader app,
you can scan our QR-coded social print and instantly Millennium’s contacts will appear on your phone!
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 Vascure Natural

Yasoure Mabharal is o natural therapeuhic
strengtt supplement, which is chinically
proven to safely provide cardiovascular
support. The combinafion of supple
meanis Vascure Natural All-in-One Heart
Health, Super Omega-3 Fish Cil,

Yitarmin D-3 and Co210 have proven to
be s effective as well-known
prescrpfions however they are safer and
cheagper. The Vascure Matural All-ln-Cne
Heart Health Supplement, composed of
Red Yeast Rice, Phyviosterols, and
Col10, gims fo lower bad cholesterol as
weall as medications would, without the
negafive side effects. The use of
Yascure Matural All-in-One Heart Health
supplements hove bean proven through
clinical friaks to reduce LDL support @
healtryw inflaommatory response, lower
free radical damage, support healfin
frighyceride and cholesterol levels, and
promade artenal integnrby. Yascure
Hatural supplements are simpler than
ofthers because one capsule achieves
whal it usually tokes three supplements
o do, and it is cost effective,

Veur ang J'mpmn"-"

All-In-One

-'l'.'u ri Mealih |=.:'.|.'I'"|“I':|

P ol iy o

Cr. 3colt B, Bsenberg, DO, FACC,
founder of the "Change of Heart
Cardiology” practice in Cenfral Mew
Jersey, has been conducling ongoing
climicgl frigk with Vascure Naiural
products, About these friak he
comments, At least a 0% drep in LDL.
That's what my sfudies have shown,
And, no side effectsl”™ (Dr, Scolt B,
Bsenberg, DO, FACC).

Thomas J. MeCrirk, President and CEO
of Wascure Matural LLC, has animpress
ively exfersive history of experience in
the phamaceautical and biotechnology
indusiry aond his expertise is valued in
ihis business, The companyis fully
stoffed and advised by other industny
experts who provide guolty information
and products o freir custormers,
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Your Wall Street Office

— From Your Street to WALLY" —

Powerful Effective

Virtual Office Services

At
110 Wall Street

Immediately Improve Your
Company’s Bottom Line

No Contracts/Month to Month

Tel: (212)943-1111 Web: yourwallstreetoffice.com
ALSO AVAILABLE
Conference Rooms, Furnished Offices

Helping Cfe‘:inpanies Succeed
. for

Viascure Mabural products are
suitable for those who have a
Family history of high cholestercl,
siffer from side effecis of
prescriplion medicafions, ond
those who are simply concemed
with their heart healtn, The goal
of Vascure Matural LLC is 1o help
support peoples cardiovascular
healih in g way that is eqsier and
less costly fo fhem. Curently, the
Vascure Matural product ine
includes: Alin-One Heart Healih
supplements, Vitamin D3, Super
Cmega-3 Fish Oil, and Col10,
Fowever they plan on adding
rnew praducts fo this collection
in the coming year.

For more information on Wasoure,
chack ouf

woanw VascureMNatural.com

Cn Twilter: @V ascuretatural

On Focebook: Vioscure Mool

Alzo availae &l

Mature's Mulriion  Bayshore Pharmacy
5y

183 Brick Bvd I
Brick, B

5 51

Halrnadel, K.
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Dang Carase () with domanna Kid (R and assistant Jackie.

Countess Continued from Page 17.

Homptons Magazine. She has appeared on Larry King
Live. The Joy Behar Show, CHN Show Business Tonight,
Entertainment Tonight, The Today Show, Good
Moming America, Exira, Good Day New York, KTLA
Moming Hews, El Enfertainment, The Style Network's
The Dish, PBS's Moment of Luxury and TV Guide's The
Fashion Team. In February 2011, she maode a guest
appearance on Low & Crder: 3YU and she also made
a cames appearance on the popular USA Netwaork
seres Royal Pains. She also made her cabaret debut
at Mew York's Town Hall on the bill with Liza Minnelli
and Chita Eivera as part of the Jirm Camuso Cast Party
benefit for Broadway Cares/Equily Fights AIDS.

The Countfess Luann is also a strong supporter of giving
back to the community, 5o she brings her volunteer
leadership and rescurces fo the American Cancer
Society, GLAAD, Hetrick Martin Instifute, The
Auditory/Oral School of Brooklym, and ACEs Soho
FPartnership and was phoftographed along with many
major celebrities for The California HOHE Campaign.

For the future?

"Of course it would be great to confinue with, The
Eeal Housewives' and keep building my businesses on
that plofform”™ rermarks LuAnn.

However if the show ceased being a reality, going
forward that wouldn't stop her and her family from
moving aheod.

"I want fo continue to be a good role model for my
children and encourage them to be creative and
entrepreneurial but most of all happy,” says LuAnn.

L L AT fr ome o e mewest Fashion s,

By Robyn Santiago

Cana Caruso, founder and

Chief Executive Officer of the Nail
and Skin Care Institute, is a global
beauty expert recognized for her
rmastery of beauty and style. Caruso
is especially known for her "Science
Based and Trend Forward” sense of
style. Commitied o stimulafing and
advancing the indusiry, Dana has
dedicated her career to improving
standards in nail and skin education
with her insightful expertise.
Because of these high standards,
the Mail and 3kin Institute provides
students with a guality educafion
while keeping them informed on
the most innovative and recent skills

necessary fo succeed in the industry.

Thanks to Dana’s unigue vision and
passion for passing on her experfise,
thousands of Estheticians, Mail
Technicians, Waxers, and Makeup
Arfists have found great successin
the multi-billicn dollar beauty and
medical spa industry. Dana’s hard
work and dedicafion has made The
Mail and 3kin Institute one of the fop
5 insfitutes in the United States.

Cana Carssa’s Mail and Skin Care
Insfifute has been recognized as
one of the Top 5 schools for nail and
skin esthetics in the couniry. The
Instifute offers an extensive list of
Post Graduate cerification classes,
which are crucial in the process of
refining the skills necessary to
perfomm guality work. After being
cerified, students are allowed the
bensficial opportunity of practicing
on clients in the fully funclfioning spa
within the institute. This hands-on
experience is a freasured asset of
this unique educafion process.

Lt |

Im addition to her dedication fo the
Mail and 3kin Care Institute, Caruso
is alzo a global beauty expert for
the Sally Hansen and O.P.. brands
with which she s parinered. She &
known for having exclusive and
ingenicus opinions on the fop frends
for every season in the fashion,
colors, nails and style fields. Her
experiise in the indusiry has been
recognized by all of the leading
beauty puklications in which she
has been featured, inclueding:
Fitness, Elle, Cosmo, Teen Yogue,
Star, Lady’s Home Journal, Slamour,
Essence, The Mew York Times, In
itvle, Good Housekeeping, Marie
Claire, Yogue, PFeople, Lucky,
Fedbook, O Magazine, Prevention,
Cosmo i, Vanity Fair,
Cosmopolifan, Better Homes &
Zardens, Mails Magazine, Mail Pro,
Access Hollywood, MBC, CBS, ABC,
MM, Extra, Entertainment Tonight,
Full Frental Fashion and

Yogue TV.com.

Dana Caruso’s passion for the
beauty and medical spa indusiry
has led her to creafe an incredible
unigue educafion cpportunity for
others with the Long kland Mail and
skin Care Institute, fhus sharing her
desirable and impressive knowledge
throuwgh her various endeavors and
achievemenis.

For more information on The Nail &
Skim Instiute, visit:
werwd linailskincare.com

For more information on Dana
Caruso, visit: www . DanaCaruso.com
Check out Dana on Twitter:

B DonaCaruso_(GBE

Check out Dana on Facebook:
facebock.com/DanaCansoGBE

S OVARIAN CANCER EXPO

It |
Presented by ( tHIUI' {'I'f Ti:'dl Hosred by:
SATURDAY Exngyoy Unhonted Access To..
SEPTEMBER 29th | * Free Health Screenings
g * Health Seminar * Survivon
LLAM - 7TPM S 3wl i
Stories * Wellness Seminar
) : ) I ) ¢ Merchant "'.1:|rLL'I|:I|'.I|L'1' SH:ERGH BL‘.'HH
1-;-l‘":l-l;lr:-.-.l:—:I::.I-.I:-.I.-.l:IL.;.:..I.I.I..““' * Fashion Show Owarian Cancer Suivivor
sJew Tork Wew York * Live Parformances Fonnder-Bald Is Beantiful

For Tickets: Vimt www Colorof Teal Expo.eventbnte.com or Call (347) 313-TEAL

Event to benefit

~=o3]

Owarian Cancer Research Fund

MAILLEMMHILIM | &3



ILLUMINATIONIPR

PUBLIC RELATIONS & MANAGEMENT

www.dllabouthype.com
60/7.264.952]

: TEXT :
‘é MILLENNIUMMAGAZINE -
TO f

20210 —

MILLENNIUM

A Litestyle & Enterfainment Publication.

MILLENNIUM M LA

>

millenniummagazine.com

MILLENNIUM

COPYRIGHT NOTICE

Copyright of materials presented in Millennium hittp:/fwww.milenniuvmmaogaozineonline.com resides with Woodberry & Associales Global Consulling
and Development Services, Inc. (oo known as Woodberry & Associates or WNA). The reproduction, publication, performance or communication
of the materials presented in this publication or on the ste is permitted, provided that Woodberry & Associotes Global Consulting ond Development
services, Inc. B acknowledged as the copynight owner, the maternal is not modified or treated in a manner prejudicial to the purposes of
Woodberry & Associates Global Consulling and Development Services, Inc., there are no specific ovemriding copyright conditions relating to the
materals, and no charge, claim or encumbrance is made upon any recipient of the materiak. Registration on or use of this publication constitutes
acceplance of our user agreement and privacy policy. Millannium © 2012 Woodbemy & Associotes Global Consulling and Development
services, Inc. All nghts reserved. The material in this publication may not be reproduced, distributed, transmitted, cached or otherwise used, except
with the prior written permission of Woodbery & Associates Global Consulting and Development Services, Inc.




PREIVACY POLICY AND LEGAL NOTICE

We collect informmation on the site in crder fo
make it possible for you to access all the
features on our site and to enhance your
overall experience on our site. You can browse
our site without submitting any personally
idenfifiable informalficn, but we do collect
wome anonymous information when you access
our site.

When you visit our site, you will be invited to
provide personal information to participate ina
contest, purchase advertising, or to join our
mailing list. You will be asked for your name,
address, age. and a summary of information
requested to qualify for contests. For
advertising you will be asked for your billing
address, e-mail address, credit card number
and credit card expiration date. To join our
mailing list, you will be asked for your e-mcil
address onby.

We may use your contact data to send you
information about Millennium. You may always
opt out of receiving fulure mailings.

In addifion, we may employ outside agents,
meaning other companies or individuals to
perform functions on our behalf, such as
sending postal mail and e-mail, conducting
sweepstakes and other promotional aclivities,
analyzing data, providing marketing assistance,
processing credit card payments, and providing
customer service, These Millennium agenils have
access to personal information you provided us
needed to perform their functions. Other than
our outside agents and certain Millennium
suppliers and vendors, we keep all of your
personal information private and will not share it
with any third party, unless you have authorized
us to or we are legally required to do so.
Millennium may also release personal
information when we believe, in good faith,
that such release is reasonably necessary to
protect the rights, property or safety of
Millennium, Woodberry & Associates Global
Consulting and Development Services, Inc.. our
users, or others,

This inforrnation is encrypled and fransmitted
over the Intemet where it is stored securely with
Millennium Agents such as Paypal, and used for
billing purposes only, Qur site has security
measures in place intended to protect against
the loss, misuse, and alterafion of the
informafion under our control,

MILLENNIUM

millenniummMagozing.com

DIGITAL PRINT

Millenniurm uses industry standard encryphon 1o
help ensure that all the personal information
you provide is encrypted and remains private,
This helps to maintain the confidentiality of your
information, We strive fo protect your personal
information, however, Millennium cannot
ensure of warrant the security of any
informalion you fransmil 1o us,

If your personal information changes. we will
gladly comect, update, or remove any data you
have previously provided to us. You may
change your personal information at any time
by sending Millennivm an amail at
confact@millenniummagazineonline.com.

millennium may send users news aboul new
offerings and special projects.

To help us make e-mails more wseful and

interesting, we may receive a confirmaticn when

vou open e-mdil from Millennivm. You
may choose to opt out of receiving such
mailings by sending us a “Please remove™
email message to
contact@millennivmrmagozineonline. com.

Cemaographic and profile data may be
collected at our site. Millennium may
provide such information in the
aggregate to third parfies without
disclosure of personally idenfilyving
inforrmation.

Millennivrm and other marks indicated on

our site are service marks of Millennium

and Woodbeny & Associates Global
Consulting and Development Services,

Inc. They may not be used or displayed
without the prior written consent of Millennium
and Woodbeny & Associates Global Consulting
and Development Services, Inc. All other
trademarks. product names. and company
names and logos appearing on the site are
the property of their respective owners.

These terms will be governed by and construed
in accordance with the laws of the State of
New York, without regaord to any principles

of conflicts of law. You agree that any action
al law ar in equity that arises out of or relates
to any use of the Millennium site will be filed
only in the state or federal courts located in
Hew York County, and you hereby consent
and submit to the personal jurisdiction of such
courts for the purposes of litigating any such
aclion,

By visifing the Millennium site, you consent fo
the terms of this Privacy Policy and Legal Notice

and to the collection and use of this information

by Millenniurm. We will always fully disclose our
privacy policies, and we will promplly post any
changes to our policy on this page. You agree
that Millennivm moay retain and use your
personal information as described in this

policy unfil you inforrm us that you do not agree
with this Privacy Policy and Legal Hofice and
agree that vou will not use the Millennium site
for a reasonable period of time therealter. By
using this site after we post any changes to

this Privacy Policy and Legal Notice, you

agree to accept those changes. If yvou

choose to visit Millenmium, your visit and

any dispute over privacy is subject 1o this
Privacy Policy and Legal Hofice.

Millennium is a ifestyle &
entertainment publication
serving Mew York City, Long
lsland, Morthemn New Jersey,
and Southermn Connecticut.
Millennium seeks content

that enhances and compliments
the magazine for the pleasure
our readers. We cater fo distinct,
affluent audiences and frendy
neighbornoods as oppose fo
blind mass distribution.

Millennium appears online and
in print.

Frint edifions are published as a
slick, high-gloss full color bond
Mmagaozine.

Cnline we publish a digital flip
bock with embedded links to

featured contentfodvertiserments
web sites.

lssues are districuted to upscale
restaurants, spas, boufigues,
grocers, hair & nail salons, private
medical offices, etc.

Millennium is read by local,
regional and a growing nafional
and infernafional following which
incledes, entreprensurs, heads of
corporations, professionals,
non-profit growps, polificians,
educators, artists, enfertainers,
miusicians, models, efc.

The publication focuses on
high-profile events, business, art,
beauty, film & music, culture,
dining, entertainment, fashion,
health & wellness, environment,
sporting evernts, nightlife,
philanthropy. charity galas,

polifics, real estate and adverfising.

Millennium is online ot

waww. millenniummagazine . com,
and Facebook, Twitter, LinkedIn,
Instagram, YouTube and more at
"Millennium Magazine”.

Millennium is a publication of
Woodberry & Associates Global
Consulfing & Development
services, Inc.

DISCLOSURE

The views and opinions
expressed in Millennium
Magazine do not necessarily
reflect the views and
opinions of Millennium
Maogazine, Woodbermry &
Associates Global Consulfing
and Development Services,
Inc. and/for its affiliates.



What makes the Body by Vi™ Challenge the
No. 1 Weight Loss and Fitness Challenge in

North f-ﬁametica? AHEYO U UP FOR

There isn't just one reason... there are 25
MILLION of them! ViSalus™ is rewarding over ‘oA VN U et
§25 MILLION in product, prizes, and dream
vacations every year!

THE LA RLREING

Owver 3,000 NEW people every day are joining the Body by Vi™ Challenge! Your personal health
victories are within reach thanks to 5 nutritionally-packed Challenge Kits to support you on your
road to success!

HOW IT You've discovered the Challenge that's simple, affordable, fun, and real life-
WORKS: compatible! So how do you begin? All you've got to do is Set, Select, & Share!

#52 SET 'SELECT |~ SHARE
ﬂ i

from five unique - 1 your 90-day
Challenge yourself to a better future.

Challenge Kits. : Y, results. .. & WIN!
! QUE W!LL! w!N!

Start your challenge today for your chance to win!

GO TO WWW.MILLENNIUMMAGAZINE.BODYBYVI.COM FOR MORE INFC

See Reverse Side for Complete Details Challenge Prizes. * Use products as directed. Children under 18 should consult a physician before beginning any weight loss or fitness program. For children
under 18 Vi-Shape® is intended as a source of nutrition, not intended for weight loss. **No purchase necessary towin, A purchase will not increase your chances of winning.
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THE F Nl

CHANMPIONS win

» The Ultimate Hollywood Transformation Vacation! = Personalized Champion Business Cards

= |uxurious trips to exciting destinations = Featured in Visalus marketing—seen by millions

= VIP Treatment online, in print, and video

= Head-to-toe spa experience " Exclusive Champion Performance Jacket & Gear

= Celebrity styling + new attire = Alifetime of FREE priority admission to ViSalus events
= professional photo/video shoot = And much much more!

= $25,000 Promotional Branding Package

FINALISTS win

= Body by Vi™ Finalist Medal = Featured in Body by Vi™ Newsletter
= 5500Vi-Store shopping spree =  And much more!
» 5500 Visalus Product Gift Card

EVERYONE wins

= Collector's Edition Prizes! = Recognitionforthose who complete multiple Challenges.
" Free Product! Anyone on the Body by Vi™ Challenge Lose your way into the 50Ib, 75lb, 100+Ib Clubs!

can get their product for FREE every month simply by =  And more!

helping 3 other people join with the same or greater

value Challenge Kit.

CATEGORIES JUDGING CRITERIA

Body by Vi™ Challenge Champions Finalists & Champions selected by private panel
—those with the best 90-day success stories— of health and fitness experts based on:

are selected from Male, Female, Couples, Team, = 50% Overall Challenge Transformation
Random Drawing, and Family categories! (before/after photos, measurements, results)

®  25% Story/Self Promotion
= 25% Community Viotes

——————— NS

© 2011 Visalus™ All Rights Reserved. 1607 E. Big Beaver Rd. Suite 110, Troy, MI 48083 « 877-VISALUS WWWVISALUS.COM
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Mina's Fashion Optical



unique jewelry for unique women
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